Expertise and peer conversations drives credibility of information sources

Stock or industry analyst reports 47% 48% 53%
Articles in business magazines 44% 40% 69%
Conversations with your friends and peers 40% 36% 39%
News coverage on the radio 38% 35% 54%
Television news coverage 36% 32% 61%
Articles in newspapers 34% 27% 49%
Conversations with company employees ——— 40% ) (38% (" 46% )
Live communication such as a speech or interview.. [N 27% § 19% 15%
Corporate communications such as press.. o 22% 15%
A company’s own Web site % 17% 11%
Corporate or product advertising 6% 6%
Internet search engines e.g. Google news, Yahoo.. 27% 33%
Free content sources, such as Wikipedia or web.. ) 26% 41%
Business Blogs % 14% 19%
Personal or Non Business Blogs or bulletin boards - 14% 5%

Social Networking sites such as Facebook or.. 13% 23%
C95-110. [TRACKING] Now I'm going to read you a list of places where you might get information about a company. Please tell me how -
credible you believe each one of them is as a source of information about the company—is it extremely credible, very credible, somewhat - Edelman
f[fiblfc;ginn-m credible at all? TOP 2 BOX Informed Publics 35-64 in 18 countries “ trustbarometer
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